
Job Profile 
Professorship: Psychology 
Specialization: Media Psychology 
Location: Berlin 
Start: April 2019 

Extent: part-time: 50 % (a future extension to 100 % should be possible) 
Status: employment 
Application deadline: December 31th, 2018 
 

 
 

In April 2019, HMKW Hochschule für Medien, Kommunikation und Wirtschaft seeks to appoint a new professor 
at its Berlin psychology department, with the denomination of applied media psychology (see analogous 
vacancies at our branches in Cologne and Frankfurt/Main, too – however for German teaching posts). The 
teaching obligation will be 9 hours per week. In the long run, an increase to a full-time contract (with 18 hours/ 
week) should be possible. The position is initially limited to two years and should then, if possible, be converted 
to a permanent employment. 
Your application should include: CV, study certificates, work references, list of publications, and, if you do not 
already hold the title 'professor', the name of two professors (not your PhD-examiners) as potential referees. 
Please send these documents to: 
HMKW Hochschule für Medien Kommunikation und Wirtschaft 
Prof. Dr. Klaus-Dieter Schulz, Rektor – Ackerstraße 76, 13355 Berlin | k.schulz@hmkw.de 
The application deadline is: Monday, December 31th, 2018, 12:00 h. 

Competence profile 
We expect highly advanced scientific as well as pedagogic-didactical competences.  
• Your scientific and intellectual capacities must be approved at least by a PhD (or equivalent) in a topic related 

to psychology. 
• Apart from your knowledge and analytical competences, your ability to teach and coach our students in an 

affirmative, joyful way is equally important. You should be highly experienced and committed as a coach and 
teacher. Your didactic experience should be proven by at least 300 hours of academic teaching. 

• Since we are a university of applied sciences, your professional skills and experience are equally important, 
documented by at least 5 years of relevant professional experience, of which at least 3 years were acquired 
outside of academia, in companies/organizations which are not universities themselves or a direct subsidiary 
of an institution of higher education. 

• Your area of specialization lies in media psychology, ideally combined with fields like marketing, eCommerce, 
or digital gaming and learning. Your expertise should cover the theoretical foundations as well as research 
methodology in these areas. A sound background in general psychology and excellent methodological skills 
and experience are indispensable, too.  

• Last but not least: Your language proficiency in both German and English, allows teaching in and seamlessly 
switching between the two languages. 

Equal opportunities directive 
HMKW is full-heartedly engaged in fighting against inequalities regarding gender, ethnicity, sexual, religious 
orientation, bodily challenges, or other factors. We particularly welcome applications of women and people with 
diverse backgrounds. Therefore, if all requirements are equally met, an applicant, whose appointment would 
decrease one of the mentioned inequality quotas, would be preferred. 
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Profile of HMKW 
HMKW is a university of applied sciences, privately owned, but state-approved by the Federal Agency for 
Education, Science, and Research (Senatsverwaltung für Bildung, Wissenschaft und Forschung), Berlin. All its 
degree programs are accredited by FIBAA, an internationally recognized agency for academic quality assurance. 
Since 2014, HMKW is institutionally approved by the federal Science Council (Wissenschaftsrat). 

Founded in 2009 in Berlin, HMKW opened a first branch in Cologne, in 2011 and a second branch in 
Frankfurt/Main in October 2016. As of now, approx. 1.800 students are enrolled at HMKW in Berlin, Cologne, 
and Frankfurt. 

All our campuses offer the following undergraduate programs, which award the degree of Bachelor of Arts: 
1. B. A. Journalism and Corporate Communications 
2. B. A. Graphic Design and Visual Communications 
3. B. A. Media and Event Management 
4. B. A. Media and Business Psychology 

Since HMKW attaches paramount importance to professional qualification and employability of its graduates, it 
offers all its undergraduate programs not only in a standard six-term, ‘’classical’ mode, but also in a dual mode, 
which contains two additional semesters, eight in total, and leads to two degrees: the academic degree of a 
‘Bachelor of Arts’ plus the vocational degree of a IHK-approved (Industrie und Handelskammer, Chamber of 
Commerce) of a professional degree as a Business Agent for Marketing Communication etc. - a unique selling 
proposition with regard to media and communication oriented programs in Germany. 

And all campuses offer or will offer the following graduate programs: which award the degree of Master of Arts: 
1. M. A. Convergent Journalism 
2. M. A. Public Relations and Digital Marketing  
3. M. A. Communication Design 
4. M. A. International Marketing and Media Management  
5. M. A. Business Psychology 

The main features of our study environments and conditions should be: 
• intensive and sustainable learning atmosphere: small study groups, committed teaching and coaching 
• vivid campus life: social responsibility, culture of openness and tolerance, of inspiration and excellence 
• practical orientation of study contents and learning outcomes: employability as a main goal 
• 'Bildungsideal': professional expertise, personal empowerment and intercultural sensibility 
• Internationalization: student exchange and collaborations with universities abroad (esp. in China, India) 
• Interaction with society, business, cultural and political world 

Psychology programs 
Currently, we offer the following two Psychology programs: 

degree program abbrev. ECTS semesters notes 
B. A. Media and Business Psychology BA-MWP 180 6 dual: 8 sem., 210 ECTS 
M. A. Business Psychology MA-WP 120 4 part-time possible 

Both our undergraduate (B. A.) and graduate (M. A.) courses encompass a foundation of comprehensive, inter-
disciplinary modules like Business English, Law and the Media, Media Technology, Digital Economy etc., and, 
predominantly, subject specific modules. Exemplary psychological modules are  

• B. A. Media and Business Psychology: Introduction to Media Psychology, Psychology of Marketing and 
Advertising, Strategical Marketing, Digital Gaming and Learning, Media and Market Research 

• M. A. Business Psychology: Business Anthropology, Psychology of Marketing and Market Research, User 
Experience and Digital Media, Innovation and Entrepreneurship, Human Resources and Organizational 
Development 

Predominantly, our teaching lessons are given in a mixture of lectures, seminaristic discussions and activity 
oriented exercises and projects. Building on foundational, comprehensive modules (media law, media technology 
etc.), the curricula center around applied psychology in diverse business contexts. The Master’s students are 
prepared for management tasks in HR, consulting companies, media agencies etc., as well as for continuing an 
academic career path. 


